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From the innovators who have changed 
how we connect to the world and who 

have powered our growth...



to those who have shaped our 
communities and our lives at home.



Each year, the Georgia Historical Society (GHS) selects iconic companies in 
our state to be honored through the Georgia Business History Initiative. By 
showcasing these companies, GHS seeks to teach students, citizens, and tourists 
alike about the pivotal role of Georgia’s leading businesses in the economic, 
cultural, and social development of Georgia and the United States.

Participation in the Business History Initiative enables GHS to create and 
distribute exceptional educational resources recognizing the impact of Georgia’s 
long-standing corporate citizens to the economic strength and well-being of our 
communities. Further, support for this program allows us to share these and 
other business-related resources with audiences young and old, highlighting 
examples of leadership and entrepreneurialism as well as collaborations between 
business, government, and private citizens that have been integral to the 
development of our communities throughout the past century.



GHS works in partnership with each 
honoree to tell its unique story.

Benefits vary according to level and 
can include:

• Georgia Historical Marker 

• Original educational resources 
incorporating Georgia Standards 
of Excellence 

• Featured coverage in statewide 
electronic and print media outlets 

• Announcement in publications 
including Georgia History Today,  
the magazine of the Georgia 
Historical Society

United Distributors – A Rare
Fourth-Generation Family Business
Each year the Georgia Historical Society (GHS) selects iconic companies in our state to be honored through 
the Georgia Business History Initiative. By showcasing these companies, GHS seeks to teach Georgia students, 
citizens and tourists alike about the pivotal role of Georgia’s leading businesses in the economic, cultural and 
social development of Georgia and the United States.

“We are pleased to honor United Distributors through the Business History Initiative,” says Robert S. Jepson, 
Chairman of the Board of Curators at the Georgia Historical Society. “By telling the stories of the companies 
that built modern-day Georgia, we will instruct and inspire future generations of business and industry leaders 
across our state.”

Family-owned businesses are the backbone of the American 
economy, but few survive past the second generation. United 
Distributors, the largest beverage alcohol distributor in 
Georgia, is one of the extremely rare 2–3 percent of family 
businesses that make it into the fourth generation.

United Distributors has prospered for more than 75 years 
under Hertz family leadership. Doug Hertz is the third 
generation of his family to head the company as president 
and CEO, following in the footsteps of his grandfather 
Jennings Hertz Sr. and father Jennings Hertz Jr. Doug’s son 
and daughter represent the fourth generation, 
with Michael serving as a division general manager 
and Amy Agami serving as executive director of 
the Hertz Family Foundation. 

Jennings Hertz Sr.’s cousin Max Kahn founded 
the original company in 1940. Kahn was drafted 
six months later and asked Jennings Sr. to run 
the company while he was in the service. A 
second distributorship was added in Florida and 
another cousin, Edgar Kugelman, joined to run 
that operation. Over the years, the company 
grew, adding distributorships and offices. In 1982, 
the founding families divided ownership and the Hertz and 
Kugelman family retained United Distributors. In 1992, the 
Hertz family bought out the Kugelman family’s interests.

Doug Hertz joined the company in 1978 after receiving his 
undergraduate and MBA degrees from Tulane and working 
with KPMG in New Orleans in accounting and consulting 
services. He became president in 1984, spearheading an 
aggressive period of growth, making numerous acquisitions 
and greatly expanding the company’s wine and beer brands. 
The company grew from 48 employees to some 1,300 today 

and headquarters was moved to a 30-acre site in Smyrna. The 
company has also expanded into Alabama and is the largest 
beverage alcohol distributor in that state as well as Georgia. 

How does a family business make it to the fourth 
generation? Doug Hertz credits “family values that have been 
passed down from generation to generation.”

“Those values haven’t changed much,” he says. “There’s the 
expectation you work hard, earn the respect of your associates 
and customers and be prepared to handle responsibility.”

Hertz praises “our employees as a big factor” 
for the company’s success. “I’m proud we have so 
many people who have been with us for a long 
time, some 25 to 30 for at least 25 years,” he says. 

As the Hertz family has built an enviable 
reputation in Georgia’s business community, it has 
also become known for its philanthropic initiatives. 
Jennings Jr. and his wife Jill were especially active 
in the Atlanta arts community and Doug carries 
on that tradition as the current chair of the board 
of the Woodruff Arts Center.

Doug has been a supporter of numerous 
community projects and is perhaps best known as the 
founder and board chairman of Camp Twin Lakes, a network 
of Georgia camp facilities for children with serious illnesses, 
disabilities and other challenges. Since 1993, Camp Twin 
Lakes has served more than 100,000 campers.

“Giving back to the community is another family value that 
has been passed down,” Doug says. “”We were taught it was 
our responsibility to give back and my work in this area has 
meant a lot to me.”
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Left: Georgia Historical Society President and CEO Dr. Todd Groce with United Distributors President and CEO Doug Hertz; Middle: United Distributors Business History 
Initiative historical marker; Right: Doug Hertz and family at the recent unveiling of the historical marker

The Georgia Business History Initiative will also include the 

development of educational resources correlated to state 

and national performance standards for social studies 

education. These resources will be distributed in partnership 

with the Georgia Council on Economic Education (GCEE) 

through their existing teacher-training model. The GCEE 

serves as an invaluable resource for K-12 social studies and 

economic teachers across Georgia. Each year, GCEE holds 

over one hundred workshops across the state, serving 

thousands of teachers.

Further, through a partnership with Georgia Trend, members 

of GHS’s Georgia Business History Initiative can receive 

premier exposure with customized corporate profiles in 

selected issues of the magazine. Georgia Trend is the only 

publication that covers the people, businesses, issues and 

trends that define Georgia. The magazine’s more than 

50,000 subscribers are the leaders who shape our state – 

leaders in business, politics and economic development.  

The Georgia Historical Society is excited to share this new 

project with the people of Georgia. We are also pleased to 

announce that our list of distinguished Georgia businesses 

chosen to participate in this unique project continues to 

grow. Celebrating 75 years as a family-owned Georgia 

company in 2015, United Distributors of Atlanta recently 

joined Delta Air Lines, Southern Company, and Georgia 

Power as the newest member of the Georgia Business 

History Initiative. Stay tuned for more updates as we 

continue to expand the reach of this project, exploring 

more of these fascinating stories and encouraging the 

study of history and economics through relevant, current 

F
rom corporate giants like Coca-Cola, Delta 

Air Lines, and Home Depot, to industry 

leaders like Chick-fil-A, Aflac, and Gulfstream, 

Georgia is home to some of the most 

recognizable names in corporate America. 

In recent years, industries as diverse as tourism, music 

and film, agriculture, manufacturing, and shipping have 

helped to create one of the most dynamic and energized 

economies in the country. Georgia annually contributes 

approximately $450 billion to the United States 

gross domestic product and has been 

recognized as one of the best 

states in the nation to 

do business. 

The Georgia Business 
History Initiative

Sharing the 
Stories of the 
Companies that 
Built Georgia
By Christy Crisp

The Georgia Business History 
Initiative Partners:

Recognizing the impact of business and the people who 

lead them on the rise of modern Georgia, GHS is pleased 

to announce the Georgia Business History Initiative. This 

new multi-platform project will identify each year a select 

number of iconic Georgia companies and invite them to 

share their stories through new educational and tourism 

resources developed to give broader understanding to the 

role these companies have played in shaping our economic, 

political, and cultural landscape. 

Historical markers discussing the history and impact of 

designated Initiative members will be developed to share 

each company’s history with a public audience. Each 

marker will also be included in GHS’s award-winning 

online historical marker database that allows users not 

only to find historical markers on a wide variety of topics 

across Georgia, but also to create custom driving routes 

based on those markers. In addition, a new mobile app 

(available for iOS and Android devices) allows users to see 

markers near their location or to choose another Georgia 

location to explore historical markers while traveling. 

Serving as the basis for student projects and weekend 

excursions, Georgia’s historical markers will help 

share the dedication, innovation, and 

determination that have shaped 

Georgia’s economic 

landscape.
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INSIDE GHS
case studies that highlight the impact of Georgia’s leading 

corporations on the development of our communities. 

Christy Crisp is Director of Programs at the Georgia 

Historical Society. She can be reached at ccrisp@

georgiahistory.com 
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Historical Markers
Roadside historical markers can be found throughout Georgia, sharing the stories of our past in an 
easily identifiable and understandable format. As part of the Business History Initiative, GHS develops 
new historical markers telling the story of each honoree company’s contribution to the development 
of our state and nation. This executive summary of the company history is erected at a site of historical 
significance to the company and is also available online through the award-winning GHS Historical 
Marker website and mobile app.



Educator Resources
The Georgia Business History 
Initiative also includes the creation 
of original educational materials 
about each honoree to enrich student 
understanding of the businesses 
that built Georgia. These resources 
can include a company profile, case 
study, and primary source-based 
classroom activities correlated to state 
performance standards. These materials 
are prepared by GHS education staff 
and made available for classroom 
use through our extensive statewide 
network of teachers and education 
partners and highlighted through 
targeted professional development 
sessions with Georgia teachers.



HONOREES 
(New honorees are added regularly. Please visit georgiahistory.com/bhi for updates.)

    Chick-fil-A
    Citizens Trust Bank

    CNN
    The Coca-Cola Company

    Colonial Group
    Delta Air Lines

    Dulany Industries
    Genuine Parts Company

    Georgia Dome
    Georgia-Pacific

    Georgia Ports Authority
    Georgia Power

    Georgia World Congress Center Authority
    Gulfstream Aerospace Corporation

    H.J. Russell & Company
    Metro Atlanta Chamber

    Southern Company
    SunTrust
    Synovus

    TSYS
    United Distributors

    Waffle House



For more information about honoree benefits in the Georgia Business History Initiative, 
please visit georgiahistory.com/bhi or call 404.382.5410, ext. 117.
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